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MANTFESIO

Woolly Tail Ranch is in the
business of selling eggs

to support local families
feel a heart-warming
relationship by delivering
friendly messaging they
they are inspired to

make the best meals for

the whole family. The
solution is to key in on the
brand’s commitment to
quality over anything.




Always Farm Frash

Wdrk is a small-town man. Born and ralsed in Banks, OR, he has always loved his community, He loves his meat and
bieer as well as his wife and pets. But he also enjoys the slower approach to life and prefers growling his awn produce,
He wants to petinto farming but doesn't have tha resources yel,

g2 ? Woolly Tail Ranch can help Mark achieve his dream of becoming a grill master and local farm owner himself, He can
' stay logal by buying local and gain personal connections alang the way.
Construction
Status Married

Location  Banks, OR

Mark wakes up every moming with a hot cup of bizck
Income L45.000 _ coffee. He works a nine (o fve and takes his truck on his

10-minute commute work, He likes to come hiome (o 4
beer and bis dog as well 2 his wile, He enjoys dinner
with his family and catching up on the ewening news. Gn
the weekends Mark gardens and likes to gnll with his
work buddiesin his backyard,

Mark loves to grill and would somaday love o have the

Reading perfect backyard barbeque spot the whole town wu.J.Iu
enjoy. He also wants to start his own farm but dogsn'|
have the space for it yel,

Gardening

Mark has a hard time finding fresh and local food in his
small town. He also doesn't wse the company's main
social media plathorm, WeChat, so reaching him with ads
fs more difficuit, Mark aispis loyal o old brands and
doesn't like trylng new products very often. He prefers
sticking towhat he knows and only tries new things if he
sees other people using and liking it alot,

Grilling
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THIFTWARY EGG POP-UP

SaTuRDAY, MAY 1-29, 2071
Ar e THRIFTW AY IN BAnks

Farmer's
Market Deals

THE BANES POST
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FRINT AD FOR BANES NEWSPAPER

The print ad would direct consumers to a local pop-up at the local grocery store in Banks,
Thriftway. Waolly Tail Ranch's social media handles would also be present for further contact,
maostly WeChat, Facebook, and Instagram.

The ad would appear in both print and digital format to accommodate the different versions of
The Banks Post.

It would attract local Banks residents to the local farm and inform readers of the services the farm
Is currently offering (Services change from season to season). Another version could have chicken
meat, or sheep skin, or whatever else product the farm is selling at that time.

OAME PHINT AD ALIERED FOR DIGIAL NEWSPAPER FORMAT

Our audience regularly reads the Banks post for their local news. They also read the digtial
archives when they don't have access to the print verson. Making the traditional print ad
experience adapaptable for both print and digital is vital to reachingo our Banks residents,

oMy THEIFTWAY EGG POP-UP P
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WOULLY TAIL RANCH
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THiS CAMPRIGH SOLVES THE PROBLEM FOR BANRS
RESIDENTS OF NOT HAVING ACCESSIBLE FARM-FRESH
PRODUCIS AT THEIR DISPOGAL. T BRINGS A FRAM-
LIKE FEEL TO THE MODERH GROCERY EXPERIENCE.



MEDIA SCHEDULE FEBRUARY

TRADMONAL

NEW SPAPER

DIGITAL PAPER

NON-TRADITIONAL

EGG CARTON

PUNCH CRRD

S8OCIAL

EGG POP-UP
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WOOLY TRIL RANCH
THIFTWAY EGG POP-UF

ORTURDAY, MARCH 1-31, 2022
Ar THE THRIFTWAY IN BANKS
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PHINT AD ALIEAED FO# DIGITAL
NEWOPAPER FORMAT

Digital ads will accompany print newspaper and
make it easier for customers to learn about the
farm. Digital means being able to click on an ad
and get sent straight to the farm's website where
they can learn more and buy products.

WOOLLY TRIL RANCH
EGG POP-UP

ORTURDAY, MAY 1-29, 2071
Ar THE THRIFTWAY IN BANKS
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WOOLLY TRIL RAKCH
[GG POP-UF

CRTIRDAY, MAY 1-79, PoP
At THE THRIFTWAY [N DRNES
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WOOLLY TAIL RANCH

LOYALTY PUNCH CRRD
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CUSIOM EGG CARION PACRAGING WITH INCENTIVE
1O HEUSE

Reusable egg cartons promote sustainability and customer loyalty since
peaple will have to keep buying eggs to get the discount. WIR also
wants to position itself as a sustainable brand that cares not only about
the wellbeing of their animals but the environment too. Shopping locally
supports local businesses and in turn the environment.
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CONCLUS
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RETURN ON INVESIMENT

Woolly Tail Ranch has never had any real brand presence since its starting in
2015. With this campaign it will start its journey of creating an easily
identifiable company look and feel while still providing top quality eggs.

CONCLUSION

We were asked to pick an Oregon brand that needed some attention and

help breaking into the market. This campaign will do just that and more.
With a balance of digital, traditional, and experiential to send the same
message all throughout, Woolly Tail Ranch will only see positive outcomes.

CREATOR'S HOTE

As the daugher of the owners of Woolly Tail Ranch, and the sole creator of
this campaign, | am excited to help my parents boost their business and take
their brand to the next level,
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